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Research-based teaching tip 
The Random (or Cold) Call 
Use random call or cold call when selecting students to answer in-class 

questions or participate in activities. 
 

Rationale:  
While you may be hesitant to use cold calling to avoid embarrassing students or making them 
uncomfortable, random call can improve overall class participation and engagement, student 
preparation, and student comfort in participating in class activities, all of which improve learning 
outcomes. 

Evidence:  
1. Class participation is related to positive learning outcomes.1 Students who don’t participate 

may not perform as well. Female students, in particular, are less likely to volunteer to 
respond2, which may skew course outcomes. 

2. The use of cold call, or higher frequency of use of cold call, increases student-reported class 
preparation, and student-reported and observer-measured class participation, including 
increased participation in volunteer questions.3,4  

3. Cold calling increases students’ perceived comfort in participating, which leads to further 
increased participation.1,3-5 

4. Random call eliminates gender bias in classroom questions and activities.2 

Implementation:  
Cold calling is easy to implement in the classroom, and can be done by making a set of flash cards 
with student names, randomly generating numbers in association with a list of names, or using smart 
phone apps. 
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